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WHO

WE ARE
Since 1998, Foreword has been y Iy i
. o / IWoreopd Foreword
the only review publication I emam | ) romorn
exclusively dedicated to reviewing &
books from independent and B :
university presses. In print and 04,

new
releases

online, our readership consists of
aloyal trade audience including
librarians, booksellers, rights
agents, plus avid readers and
industry professionals. The
importance of a vibrant indie

press community cannot be
underestimated, and our readers
rely on Foreword as a trusted
source of credible, beautiful

book reviews and other services
designed to give more visibility to
indie titles and their publishers.

forewordreviews.com
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Our readers want to know
about your books.

Your advertising message is being heard!

92¢

refere

STACY PRICE » stacy@forewordreviews.com » 231.633.3699

REACH A HIGHLY
QUALIFIED
- AUDIENCE

Annually, Foreword has a
readership of nearly 200,000 in
print and 1.5 million page views
online. These readers make book
purchasing decisions directly from
our pages and indirectly through
their wholesale accounts at Ingram,
Baker & Taylor, Bowker, Cengage,
and many more. We offer book
marketing professionals consistent
visibility to the trade and a growing
consumer base who are finding out
about books through reviews, social
media, and at trade shows.

Librarians

(2/3 School, 1/3 Public)

Booksellers
30%

Trade
Professionals
8%
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EDITORIAL EDITORIAL ADVERTISING  PUBLISH
CALENDAR & ISSUE FEATURES SUBMISSIONS DUE CLOSE DATE

DATES WORTH
NOTING

‘We dedicate each issue of Foreword to
the discovery and curation of notable
books coming from independent
presses. Our goal is to provide this
information in advance of, or as close
as possible to, the book’s publication
date. This trade “process” is in place so
librarians and booksellers have titles
on their shelves when consumers hear

about them.

Our review section is a constant
representation of the most popular
genres requested from our readers in
fiction and nonfiction. In addition,
three or four category close-ups in
each issue are designed to give readers
an idea of trends we see coming from
small presses. We also highlight poetry,
climate change, and books worth
sharing as gifts. Finally, some issues
feature a special section dedicated to
the most requested books in genres
including University Presses,
Childrens, and LGBTQ+ titles.

forewordreviews.com @ STACY PRICE » stacy@forewordreviews.com » 231.633.3699
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BI-MONTHLY
4-COLOR RATES Frequency: Ix 3x 6x

THE COLLECTIVE:
publishers.forewordreviews.com/groupads
publishers.forewordreviews.com/examples

Full Page Trim Size 1/3 Page
85" x 107/s" Square

Full Page Bleed Size 2/3 Page 4%" x 4/s"
8/s" x 11'/s"

Full Page Live Area
75" x 915"

Vertical
4%" x 9°/s"
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1/2 Page Horizontal
Tl x 15"

1/3 Page Vertical

REPRODUCTION REQUIREMENTS:

forewordreviews.com/advertising barbara@forewordreviews.com

STACY PRICE » stacy@forewordreviews.com » 231.633.3699

REVIEW
CONSIDERATION
- GUIDELINES

Our mission is to discover and share
the best upcoming independent and
university press titles, and we look
forward to receiving your forthcoming
books for review consideration. The
editorial calendar lists the genres we're
planning to feature in each issue, but
please note that we cover all genres in
the general review section, each and
every issue.

With your book submission, don't
forget to include a detailed tip sheet
with a title description, the ISBN, the

author’s credentials and an indication
of how you plan to distribute. We
work four months in advance, so
sooner is always better. Once you have
completed manuscripts or advanced
reading copies (ARCs) ready for
reviewers, send them our way. PDF files
are now preferred, and can be sent to
our Editor in Chief Michelle Schingler
at mschingler@forewordreviews.com.
Hard copies may be sent to Book
Review Editor, Foreword Reviews,
413 E Eighth Street Traverse City, MI
49686. We look forward to seeing
your books!

forewordreviews.com @
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REACHING Foreword B
OUR ONLINE :
! AUDIENCE
WEBSITE ADS:

« Our site receives over 1.5 million page
views annually.

« Leaderboard (728px x 90px), Sidebar square ads
(300px x 250px), and Sidebar Recommended
ads are available. Ads are maximized for
desktop and mobile.

« $18/CPM (cost per thousand).

FOREWORD THIS WEEK

NEWSLETTER ADS:

« FTW is emailed every Thursday to
5,000+ requestors who are dedicated to
indie books and authors.

« Three ads per email (530px x 250px).

« Rates range from $200-$250.

EBLASTS:

« A significant 30% average open rate!
« Choose your preferred audience.

+ JPEG (RGB), 520px by 800px.

© $995.

FANFARE INTERVIEWS:

« Only available to a preferred group, select
publishers can tap into Foreword’ editorial
expertise to build a valuable and shareable
author interview dedicated to your Foreword
or Clarion 5 star reviewed book.

o $1,495.

« 5 week+ lead time required.

forewordreviews.com @
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P Sidebar Square ads are

[, 300px x 250px and

¥ appear on the sidebar
above the fold

Leaderboard ads are 728 pixels wide by 90 pixels h
and pop up as reader scrolls articles and review:

Foreword ) s

publishers.forewordreviews.com/
digital

Foreword This Week
Docembor 14,2023

Librarians Respond to the Bombs at Pearl Harbor; Reviewer
Kistan Raba Interviews Phillp Daloria, Son of Vine Deloria
Author of God s Red: 4 Native View of Religion: 50th
Anniversary Edition

ooy apaesseers s g
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FOREWORD
CLARION FEE
FOR REVIEWS

Paying for a review is a smart alternative
if you've missed our pre-pub deadlines for
the print magazine, have been overlooked
by other trade journals, or simply need a
good critique of your book from a trusted
source and by seasoned reviewers ASAP.

Clarion was the original fee for review
service, and its greatest value lies in the
opportunity to have your titles syndicated
to the wholesaler sources like Ingram,
Baker & Taylor, Bowker and many more
places where librarians and booksellers
buy books!

Register your book today, and in 4-6
weeks, you'll receive a 450 word review
that can be used for back cover copy and
other marketing materials. Plus, with
your permission, we will supply it to the
wholesaler databases and post to our
busy website. Fees start at $549, and we
also work with BlueInk on a two for

one package.

Go to publishers.forewordreviews.
com/clarion to begin your submission
process.

forewordreviews.com @
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INDIES BOOK
OF THE
YEAR AWARDS

ether you're a libr
or just a general lover of books, you
know that independent presses and
authors are publishing some of the

most innovative, creative, and beautiful Y

books. Since 1998, Foreword’s INDIES

Book of the Year Awards, have earned

areputation as the preeminent awards

program for independent prt What

differentiates us is that our final judges "
are booksellers and librarians who use
their relevant awareness and patron
experience to help us choose the t
titles in 56 categories.

Finalist and Winner announcements in
March and June are made to a national
audience, and help create renewed interest

in a book that has moved to your backlist. Fo R Ewo R D

Winning an INDIES award gives a bool\ .
additional credibility in the ey
readers, journalists, librarians, foreign

publishers, and distributors. WI N N E
Register online at publishers. = =

forewordreviews.com/awards
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“Just for a moment, I'm going to gush—about how
beautiful the Foreword publication is. At our library we see
many review publications, but we don’t get the same sense
of wonder about what we're going to find inside as we do
with Foreword. It could stand simply on the content, but
you go above and beyond with both the visual aesthetic
and the actual feel—and dare | say smell—of the paper
(very important to the library lot)! "—R.B., Athol Public Library

“When | have advertising dollars | only go to Foreword
Reviews. Yours are the only ads I've seen make any
traction with sales, and | tell other publishers the same
thing."—T.H., Red Hen Press

“I can rely on Foreword Reviews to introduce me to new
authors and publishers that aren’t generally featured in
other review magazines. The design and production of
each issue is beautiful as well!”

—D., Denver Public Library

PUTYOUR
MARKETING
- DOLLARSTO

WORK

Foreword has a broad palette of

options to help you reach a very focused
audience. Our readers depend on us

to help them discover independently
published books in all genres. Choose
from sponsored content, print ads, eblasts,
FTW weekly e-newsletter ads, website and
other digital ads. We can help you with a
cost effective program, and will provide
design services if you need them.

CONTACT US

STACY PRICE
stacy@forewordreviews.com

forewordreviews.com @
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